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Origin Green — A Full Supply Chain Programme

Farmers
participate in
Quality &
Sustainability
Schemes

Retail Multiples

& Foodservice .
Operators IRELAND Companies
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sustainability Charter
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Reduces costs by €25 per cow‘ |

Cuts carbon footprint by 1.7%







Farm Sustainability Schemes
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Over 180,000 carbon assessments on farms to date
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ORIGIN GREEN TARGET AREAS
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589 Companies Registered o
95% of exports Verified Members

/79 7 A

272 ]
, 220
243 companies at workshop/ '
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Over 90% of exports =
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NO ZERO
POVERTY HUNGER

Origin Green
and the

United Nation’s
Sustainable
Development
Goals

DECENT WORK AND
ECONOMIC GROWTH

GOOD HEALTH
ANDWELL-BEING

e

INDUSTRY, INNOVATION
ANDINFRASTRUCTURE
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QUALITY
EDUCATION
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1 REDUCED 1
INEQUALITIES

GENDER
EQUALITY

GLEAN WATER
AND SANITATION
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RESPONSIBLE
CONSUMPTION
ANDPRODUCTION
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1 PEAGE, JUSTICE 1 PARTNERSHIPS
AND STRONG FOR THE GOALS SUSTAINABLE
INSTITUTIONS DEVELOPMENT

CALS

Origin Green Alignment with the UN Sustainable Development Goals
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CLEAN WATER
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Good Health | Clean Water Affordable
and Wellbeing = and Sanitation and
(lean Energy

CLEAM ENERGY

Sustainable
Communities
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Our Global Sustainability Survey

Objective: To understand customer and consumer awareness, attitudes and purchasing behaviour around sustainability.

Customer insights

 Interviews with senior
procurement and
sustainability professionals

-
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* Representative of key
retailers, manufacturers
and food service providers
in each market

\4

Canada
China

France
Germany
Italy

Japan
Republic of Korea

ts in scope \

p

Consumer insights

* Online survey completed
by over 8,500 consumers

 Surveys translated into

local languages, as

Netherlands
Poland
Saudi Arabia
Sweden
United Kingdom

United Staty

Growing the success of Irish food & horticulture
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required
« Demographic
representation of each
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PwC Research administered an online global survey to understand current thinking around
sustainability, looking at consumer attitudes, behaviours and preferences in relation to the
language of sustainability, sustainable food products, lifestyles and practices.

Voice of 8,628 consumers .... . Survey available in 11
!t!t. languages

globally, covering 13 of¢

respondents in each country are nationally representative for
the following demographics: age; gender; employment status;
and region.

Working closely with an online panel to ensure survey D
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United States
# 751

Canada
#515 .................

Netherlands
#764

France
#805
United Kingdom
# 751

Poland

#500
Germany
#754
Sweden
#756

Saudi Arabia
#500




European retailers
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The Headlines

1. Sustainability & Food Sustainability Mean Different Things
2. Trade buyers lead in West, Consumers lead in the Rest
3. Transparency Of Information Is A Strength For Ireland
4. Our Grass Fed Story Is Motivating To Customers

5. Trade buyers & Consumers Value Our Carbon Footprinting

4
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When you hear the term
sustainability...

Wind turbines Solar panels

Climate change Clean air

Energy efficient

lightbulbs Carbon footprint
Waste Renewable energy
Technology
Water quality
Health & wellness Redllce,
.
. Protecting the Reuse,
Liveable cities R l
environment ecycle
Marketing/advertising Animal welfare
Protecting the
Trust
Confusing future
Elite
A fad

Waste of time ) .
Time-consuming )
Unachievable

Growing the success of Irish food & horticulture

When you hear the term
food sustainability...

Animal welfare

Carbon footprint Fresh Food miles
Farming Expensive Clean
Food waste
Good for the
Healthy
planet Grass fed
High quality Hormone free
Local Organic
Non-processed reanic
Less Unachievable
packaging Pesticides/herbicides
Recyclable
Safe Traceable - y _b
Elite packaglng
Confusing Afad Time-consuming

Eco-friendly

Bord Blé
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Who drives the food sustainability conversation?
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Consumer Led Trade Buyer Led

a
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Who are our target trade buyers?

Our sustainability maturity framework maps the level of adoption and integration
of sustainability within an organisation’s overall sourcing strategy. An organisation’s
position on this framework can influence how Origin Green can be tailored to resonate
with the sustainability and sourcing priorities of the organisation.

Sustainability Sustainability Sustainability
laggards Jollowers leaders
Environmental or social impact not a Reactive to NGO, consumer pressure, and As a core value of the organisation,
consideration in sourcing decisions competitor trends to source sustainably sustainability is integrated in all corporate

decision making

[
»

High maturity
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European trade buyers are demanding more

transp arency Asia & Middle East North America Europe
- sz =
S = = |l = o=
qa Product origin v v v
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g _8 Animal welfare v v
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o & | Healthy v v
Qo
a Hg Carbon footprint v v
S =
ﬁ Government endorsement v (notin Japan)
"§ Grass fed v
: GMO free v
<
g Hormone free v v
é Organic v
Animal welfare standards v
Certification v’ (halal) v
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Trade Buyer & Consumers value Carbon Footprinting

24 Carbon footprint
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The Grass-Fed Conversation Has Moved Mainstream
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Low priority Consumer
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Our global sustainability focuses Origin Green:

 Differing attitudes to food sustainability in different markets

« Ever more transparency of information among sustainability
leaders

« Development of trade buyer and consumer focused strategies

* The emergence of Grass-Fed as part of the conversation

« And the changing conversation around health and sustainability
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A World Leader in Sustainability

IRELAND

Everyone on the journey...
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Collaboration
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TRUST

SAI

PLATFORM
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Dairy Sustainability
Framework
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Origin Green
Ambassadors
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The world's ﬁrsf"i:'latiOnal
food sustainability programme
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There are 6 Food Sustainability Priorities for Leaders

2

ANIMAL ANIMAL CONTINUOUS
FEED WELFARE IMPROVEMENT

AN OQ

INNOVATION AND OPERATIONAL
TECHNOLOGY EFFECTIVENESS
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