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Getting it right at home

Match the right product to the right market

Deliver a strong marketing message



Beef exporting is very important for Australia

million tonnes cw t
12

10

Source: USDA, 2014 production



Beef exporting is very important for Australia
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Source: The World Bank, USDA *Estimated rwt for 2014
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Getting the systems right at home
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Controlling disease is critical

Australia is free of all the major cattle diseases

Diseases like FMD and BSE would result in immediate
closure of many export markets

Devastating impact on cattle prices for years

An FMD outbreak would cost the Australian economy an
estimated $US16 billion



Livestock Production Assurance “

.

_ _ LIVESTOCK
Safe and responsible animal treatments PRODUCTION

ASSURANCE

Property risk assessment

Stock foods, fodder crops, grain and pasture treatments
Preparation for dispatch of livestock

Livestock transactions and movements
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National Livestock Identification
Scheme (NLIS)

TAG PRODUCER PROCESSOR
MANUFACTURER (BREEDER) SALEYARD FEEDLOT (ABATTOIR)
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Product integrity must be matched by
quality product




The right cut must be matched
with the right market
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Australia exports a diverse range of
cuts to a diverse range of markets o

USA 273,374 swt

.,

" Blade 74,301 swt)J

Manufacturing 510,473 swt ‘
Thin flank 30,496 sth

USA 23,815 swt

Korea 23,404 swt

Topside 63,200 swt
USA 27,212 swt

> Chuck roll 55,799 swt
Korea 37,400 sth

Outside 67,798 swt
Japan 15,800 swt

e,

Brisket - 107,010 swt
Japan 52,381 swt
< r

. knuckle 47,036 swt
Shin/Shank 48,906 swt) J USA 14,593 tonnes swt
S

China 14,958 tonnes swt

*total shipped in 2014 calendar year
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Deliver a strong
marketing message
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The Land, Climate and Colours of Australia
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Conclusion

Ensure the product has grounds for a sound reputation

Work in countries to match the right product with the right
market

Deliver a strong marketing message, backed by product
Integrity
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Contact details

Email: bthomas@mla.com.au

Phone: (+61) 408 210 123

Twitter: @ben_thomas01




