
What Drives European Beef Production?What Drives European Beef Production?

Bob Bansback 
Visiting Professor 
Harper Adams University College 

Bob Bansback 
Visiting Professor 
Harper Adams University College



EU BeefEU Beef

Only 19% of total EU meat market

13% of world beef consumption

2nd largest market after the US

7% of world imports

Big variations in consumption levels by country

Widely diverse production systems

Only 19% of total EU meat market

13% of world beef consumption

2nd largest market after the US

7% of world imports

Big variations in consumption levels by country

Widely diverse production systems
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Distribution of areas
and animals per zone



Key DriversKey Drivers

Policy – EU and InternationalPolicy – EU and International

Consumer PreferencesConsumer Preferences

Structural FactorsStructural Factors

CompetitivenessCompetitiveness

Production CostsProduction Costs

Environmental IssuesEnvironmental Issues
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CAP Spending as % of EU GDPCAP Spending as % of EU GDP

EU support payments vital for most beef producers
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New challenge of climate change

Role of 
European Parliament

27 EU 
member States

CAP to fund ‘public goods’

Divergent Views on 
the EU Budget
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Factors Influencing Consumer 
Buying Decisions (UK ) 
Factors Influencing Consumer 
Buying Decisions (UK )

Taste / Quality 76%76%

Buying safe food 72%72%

Price 55%55%

Healthy eating 50%50%

Protecting the 
environment 29%29%

Source: Which?



Consumer Attitudes to CAP 
What should be  the Priorities? 
Consumer Attitudes to CAP 
What should be  the Priorities?

Healthy and safe food 59%59%

Food at reasonable prices 49%49%

Adequate living 
standards for farmers 41%41%

Protecting the 
environment 41%41%

Securing supplies for 
EU Consumers 25%25%

Source: Which?
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Competitiveness increasingly driven 
by exchange rates 
Average price movements for cattle over past 4 years 
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